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Racing into the future with

T & K Management
Todd Martin and Keith Haney came together in October
2011 and formed T & K Management Group, LLC.
Both men are local businessmen and drag racers.
Both race on circuits at a national level such as NHRA,
and IHRA.

Keith Haney is also the sponsor of the
Top Sportsman class for the NHRA Lucas
Oil Drag Racing Series, as well as a major
Marketing partner for Tulsa Raceway Park
In the past years and will continue to do so
Through his involvement with the
Suburban Chevrolet Bracket Series
Todd Martin stated, “Keith and I are
Committed to breaking boundaries when it
Comes to the entertainment headed to this
Facility. With Keith’s deep roots in this
Community and our passion for drag racing,
We are both happy to be here making this
announcement to keep drag racing alive in
Tulsa, Oklahoma.” Martin added, “You can
Count on Tulsa Raceway Park having a new
And exciting feel.”
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Tulsa Raceway Park is the largest NHRA
Sanctioned ¼-mile facility in Oklahoma,
racers and fans come in from all
surrounding states on a regular basis.
NHRA fans are a good mix of blue and
white- collar workers.
NHRA fan also have a higher base income
than the average NASCAR fan. They are
loyal and are most likely than any other
motor sports fan to spend their money at
your company.

INTRODUCTION
Become a part of the Tulsa Raceway
Park, which is the most direct route for
your company to reach motors sports fans
and the family entertainment market.
Our Sponsors and Advertisers gain
valuable exposure to enhance market
share with your target audience.
Sponsors have access to full racing
season (February-November).
Trust your advertising budget with us and
we will work to ensure a great return.

HISTORY

MARKET POSITION

Tulsa Raceway Park was built in 1965 and is
the only motor sports facility in Oklahoma to
have hosted NHRA, IHRA and AHRA national
events. TRP is going into the 50th year of
racing and has played host to millions of
spectators.
TRP’s annual schedule contains over 100
events ranging from Bracket Racing,
Shootouts, Midnight Drags, Sonic Rush Tour,
Radial Revenge Tour, Outlaw Shootouts,
import Face-Off, Mud Drags, Big Money
Bracket Races, NHRA Divisional events and
the Throw Down in T-Town with a yearly
attendance exceeding 350,000 fans.
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OPPORTUNITY
OPPORTUNITY
Events throughout the season are promoted
on radio, television and social media. A
sampling of those events would include
NHRA Regionals, Nitro Nationals, Sonic
Rush Tour, NHRA Fuel Harley Series,
Import Face-Off, Suburban Chevrolet
Bracket Series, Ford Shelby Race, Throw
Down in T-Town, Shoot-Outs, the Legendary
Midnight Drags, Swap Meets, Car Shows,
Mud Bog and Dirt Drags, Concerts and
much more.
Tulsa Raceway Parks Events are geared
toward exciting, fun-filled entertainment for
the entire family.

SPONSORS
SPONSORS
WWW.APPLE.COM/IWORK

RACING FANS
FANS
RACE
Racing fans earmark a large portion of their
higher-than-average discretionary income
for products and services they see at the
track.
Their brand loyalty extends across the full
spectrum of consumer goods from soft
drinks, beer, petroleum products, household
detergents and clothing.

TRP’s Sponsor Spotlight (display areas)
offer track sponsors and advertisers the
opportunity for one on one interaction with
their clients, both racers and fans.
Advertisers and sponsor companies are
rewarded with new business as a result of
their participation.
Market research shows that drag racing
attracts buyers who are more loyal than fans
of the NFL, NBA and MLB.
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Title Race Sponsorships

Radial Revenge Tour

April 1st & 2nd

TITLE Sponsor $12,000 ASSOC. Sponsor $5,000*

Throw Down in T-Town
For the Throw Down Race your logo will be printed on
300,000 tickets! The back of the ticket is reserved for your
company’s information or coupon. *Each Race

TITLE Sponsor $12,000*

TWO AVAILABLE

May & October

ASSOC. Sponsor $6,000*

NHRA Lucas Oil Drag Racing Series
June

TITLE Sponsor $12,000

ASSOC. Sponsor $6,000

NHRA Top Fuel Harley Series

June

TITLE Sponsor $10,000 ASSOC. Sponsor $5,000

NITRO NATIONALS
TITLE Sponsor $12,000

WWW.APPLE.COM/IWORK

September

ASSOC. Sponsor $6,000
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Midnight Drags!
A Tulsa Tradition

17 races in 20117 4

WWW.APPLE.COM/IWORK
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Winners Circle Front
When you purchase the Winners
Circle billboard your company’s
information will be in all winner
photos. These photos will appear on
all our social media sites, racing
publications and other high profile
sites.

Winners Circle Back
The back of the Winners Circle
Billboard is highly visible to most
areas of the track including the pit
area, concession area, souvenir
stands and the people as they
enter the grandstands.

Entrance and Exit
There are three sides to this sign. North
and South can be viewed daily as people
make their daily commute. It is estimated
that 60,000 vehicles per day pass the
entrance to Tulsa Raceway Park. The Exit
side faces east and will be seen be
everyone as they exit the park.

WWW.APPLE.COM/IWORK
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BUY THE TOWER!
Lighted Tower Signage
Our state of the art control tower is
one of the most visible and viewed
locations at the park. Signs on the
tower are included in most starting
line photographs, which appear in
assorted publications, brochures and
flyers. Your company will receive
maximum exposure at this location.

Tower Signage-Southside

ONLY TWO LEFT!

WWW.APPLE.COM/IWORK

TRP tower is the most visible building
at the track.
Display your company’s message on
the south side of our tower.
This highly visible 20x20 sign will be
visible to all north and southbound
traffic on Highway 169.
It is estimated that 60,000 vehicles per
day pass Tulsa Raceway Park.
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Barrier Wall Signage
These 2x8 signs are prominently displayed
on the outside of each barrier wall. These
signs are displayed during all events.

Staging lane Billboard
This 10 x 20’ double-sided billboard is
highly visible and faces east and west. It
can be seen from all areas of the park, pit
area, entering and exiting the track and
along highway 169. They are affixed above
the fence along the staging lanes.

Stadium Board
These 10x12 double-sided mesh billboards
are affixed to the top of the grandstands.
They are highly visible to all areas of the
track and face north and south. Your
company will have the naming rights to that
section. These billboards stay up year round
at the track.

Starting Line Signage
This 10 x 12 sign is placed directly on
the track at the starting line. This area
is a highly visible to all race fans in the
grandstands, suites and to the people
watching Tulsa Raceway park LIVE TV
Channel.
WWW.APPLE.COM/IWORK
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Scoreboard Lane Sponsor
This 4x16 illuminated sign is placed above
each of the giant score boards located on
the finish line. This Scoreboard sign offers
the highest visibility as well as the constant
audio announcements. The track announcer
describes each car on approach to the
starting line and announces the results, as
the run is complete.

Concession Stand Signs
These 2-2x10 signs are prominently
displayed on top of the Concession
Stand. These signs are highly visible from
all areas of the track.

Burn Out Box Wall
This is a 2x8 sign or a 4x8 sign is a great
placed to be if you are targeting racers
and crew. Your sign would be visible to
as they turn from the staging lanes to
make their pass.

Restroom Signage
These new 4x8 signs are in a prime traffic
location. The restroom signage is highly
visible and often frequented by all racers
and spectators at TRP for every event.
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Grand Stand Flag Poles
You provide us the flag and we will
place your flags 12 positions
available on top of the grand stands.
You can change your flag out three
times a year.

Back of Grand Stand Board
This 3x17 Back of grand stand sign will
be displayed on the North side stands
facing the Concession Stand and the
Pit area, (6 available)

Starting line Canopy
Your logo will be displayed on the top of canopy at the starting line.
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TRP Website
Sponsorships are available on our high
traffic pages, Home Page, Schedule
Page, News, Events, Photo of the
Week and Weekly Schedule.

TRP Last Man Standing Page
There is no better way to reach
thousands of people than our last
man standing page. It guarantees
people will see your
company's

TRP LIVE TV Channel
NEW to Tulsa Raceway Park this year!
This is free to our viewers. Most races
will air live on our TRP channel. Your
logo will appear on the TV screen for all
our home viewers nationwide.
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Winners Circle Front
This is a 10x24 Billboard is where all Winners will be photographed...................$6,500

p/y

Winners Circle Back
Billboard facing entrance to grand stands, entire billboard..................................$4,500

p/y
Billboard facing entrance to grand stands, one section.......................................$1,500 p/y
Entrance Billboard
Billboard facing North & South along Highway 169 (each side)..........................$6,500

p/y

Exit Billboard
Billboard facing east as you exit the park ...........................................................$3,500

p/y

Tower Signage
South Side of tower 20’x20’.................................................................................$6,500

p/y
Lighted 4’x14’ sign on control tower ...................................................................$4,500 p/y
Non-Lighted 4’x14’ sign on control tower ...........................................................$2,000 p/y
Stadium Board
10x12 Billboard, Naming rights to the respective section (6 available)..............$4,500

p/y

Concession Stand Sign
2 (2x10) signs place on top of the Concession Stand ..................................................$1,500

p/y

Concession Stand Walls
1 (2’x8’) sign visible place on the side of the Concession stand........................$1,000

p/y

Restroom Walls
1 (4’x8’) sign visible place on the side of the Restroom………..........................$1,500

p/y

Staging Lane Billboard
3-10x20’ Double sided billboard, entire area ...............................................................$4,500

p/y
1-10x4’ area Double sided billboard (3 Sections available) .......................................$1,500 p/y
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Barrier Wall
Two 2’x8’ signs displayed on the outside of each barrier wall............................$750

p/y

Burnout Box Wall
2’x8’ sign displayed on the Burnout Wall…………...……….………….................$500

p/y
4’x8’ sign displayed on the Burnout Wall............................................................$750 p/y
Last Man Standing Page..............................................................$599 p/mo
Only 5 available
Website
Listed as a major sponsor, big ad in the center ..............................................$1,500 p/y
Bracket Sponsorship included with Major Wed-site ad-Value $5500
Rotating box ad...................................................................................................$500

p/y

Scoreboard
4x16 illuminated sign at the finish line...............................................................$6,500

p/y

Forum Board
Your logo on the TRP Website Forum Board...............................................$3,500

p/y

Back of Grand Stand Board
3x17 Vinyl sign displayed on the back of the bleachers at every event..................$2,000

p/y

Grand Stand Flag Poles-2 Grand Stands
12 poles total, 3 changes a year, you provide the flag .....................................$2,000

p/y

Starting line Canopy
Top of canopy signage………………………………….......................................$4,500

p/y

TRP LIVE TV Channel
Logo on the screen during live events (Season) .............................................$10,000

p/y
Logo on the screen during live events (per event) ............................................ $1,000 p/y
Vendor Spots
Be present at any event with your own vendor space................$500-$1000 per event.
Call track for detail 918-437-7223.
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MONSTER Truck Show…………….. April
Featuring Big Foot!
Mud Down in T-Town……………….. July
Call for pricing

Staging Lane Billboard-6 available
10’x20’ Double sided billboard, entire area…

$3,000 p/y

Barrier Wall
Two 2’x8’ signs displayed on the outside
Of each barrier wall.................$500

p/y
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Concession Stand
Logo on the front and back....$2,500

p/y

Back of Grand Stand-6 available
2x8 Vinyl sign displayed on the back
of the bleachers at every event.

$1000 p/y

Starting Line Tower

Your logo displayed on the Tower

$2,500 p/y

WWW.APPLE.COM/IWORK
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Mud Bog & Fast Track
Lane Sponsor

Sign at the end of the lane with your logo.
Your logo will be on all ET slips.

$4,000 p/y

Winner Circle
This is a 10x24 Billboard were all the
Winners will be photographed.

$3,500 p/y
Back of the Winners Circle Billboard

$1,500 p/y
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INBOUND LINKS
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WEBSITE

WWW.APPLE.COM/IWORK
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Tulsa Raceway Park is very active with Social Media

2.2 MILLION Page Views!
WWW.APPLE.COM/IWORK
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WWW.APPLE.COM/IWORK
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Keith Haney
& Todd Martin
Making certain Tulsa matters
BY L I S A CO L L I E R

N

ot long ago Tulsa
Raceway Park
was on the brink
of extinction, but
thanks to two
determined investors and racers,
the historic Oklahoma facility has
undergone a transformation noted
by everyone from fans to sponsors to media—not to mention
massively supported by racers.

PHOTO: IAN TOCHER

In October 2011, the now
49-year-old track appeared mere
weeks away from closing and
being turned into a rock quarry. That’s when Pro Extreme
owner and driver Todd Martin
and Pro Nitrous competitor
Keith Haney took the reins and
performed near-miracle-status
works to turn what is now known
as Osage Casino Tulsa Raceway
Park into one of the top drag
racing facilities in the nation.
“I was a minority partner in Tulsa
Raceway Park before and when
it sold to APAC, I wasn’t ready
for it to be done,” Martin recalls.
“So I called Keith up one day—
and I only knew Keith from the
race track; we had no business
acquaintances; we did not run
around together; we didn’t do
anything like that—but he was
the largest sponsor of the race
track, of the bracket program with
Suburban Chevrolet, and he also
supported Division 4. So I called
him and I said, ‘Hey Keith, it’s
Todd Martin.’ I said, ‘I’m going to

September 2014

WWW.APPLE.COM/IWORK

TULSA TURNAROUND
Tulsa Raceway Park came dangerously
close to becoming a literal hole in the
ground, but new owners Keith Haney and
Todd Martin revived the historic facility
and turned it into a legitimate trend setter.

try to keep the track open. Can I
count on you for support?’ Keith
said, ‘Yeah, yeah, sure. I’m glad to
hear that you’re going to do that.’
Martin says that initial call
lasted maybe 20 or 30 minutes,
but Haney called back a few
hours later, asking, ‘Hey, do you
wanna’ partner in that deal?’
“I said, ‘Yeah, I wanna’ partner!’ I

live in Oklahoma City and that’s
about two hours from the track;
Keith lives 20 minutes from the
track and I knew how much he
enjoyed drag racing and what he
had invested,” Martin says. “It’s
been a really great relationship. I
couldn’t ask for a better partner.”
Both men sat down recently with Drag Illustrated to let
us in on the plan, passion and

purpose behind their efforts.

What has been the key to
successfully promoting events
at Tulsa Raceway Park?
Todd Martin: I’m going to say it
has to do with the marketing and
letting your customer know you’re
giving them a good value for

dragillustrated.com
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their dollar, giving them a whole
experience. Nowadays you can’t
just have a drag race. You have to
have a complete event. There are
a lot of different things people can
do with their entertainment dollar
so you have to make sure you give
them the best value for that dollar.
I think that has to start all the way
with what Keith does in getting
out there and getting the best
advertising to the part that I do
in booking the best shows that we
can afford for the value for the fan.

up. We really give a lot of information to our marketing partners.
As far as marketing partners
go, we work on that more than
anything simply because without
them we can’t do it. Period.
We have a little over 50,000 people we can e-mail. Our Facebook
numbers are just unbelievable.
We have one post right now that
is close to three-million people
reached. Just one post. We’re up to
six-million shares. Our Facebook
numbers are just remarkable.

Keith Haney: I agree with that.
We make it kinda’ like a carnival or fair type of atmosphere.
We make it where it’s fun. The
main thing wrong with drag
racing is the downtime. That’s
the biggest problem with drag
racing—the downtime in getting oil downs cleaned up. So if
you give the family, the people,
something else to do in the
meantime, it really makes their
experience. We’ll do two-forone beers during an oil down,
or we’ll interact with them and
throw Frisbees. We’re constantly
doing something with our fans.

What do you think it takes
for tracks to be successful in this day and age?
TM: You have to have the whole
package, like with anything. You
have to have the staff at your
facility. It starts at the front gate
and goes all the way from the top
to the bottom. If you don’t have
the marketing partners, you can’t
get events, you can’t get good staff
because you have to pay them.

TM: We know that we do better
than the big two in this area on
our level. Keith has been able to
show them that we have more
likes on our Facebook page than
any of the other big two organizations, the tracks they own or
are affiliated with. We can pack
the stands just like they can for
a bigger national event, and we
don’t get nitro to do that with
and that’s a big draw. So I feel we
can go toe-to-toe with anyone.
We’re part of NHRA and we
enjoy the NHRA, but we’ve had
phone calls and questions from
them about how we’re packing
our stands at a time like this and
what we’re doing. So that most
definitely makes us feel good.
You have to give people what
they’re paying for, not just the
spectators, but people that are giving these advertising dollars and
becoming media partners with
you. If somebody gives us a thousand dollars we try to give them
two-thousand dollars of benefit
or coverage. We don’t just try to
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“I want to make a mark in history for
drag racing where they say, ‘Keith
Haney and Todd Martin were great
racers, promoters and people.’ I hope
that we can help the sport grow; for
me that is my biggest goal.”
take their money, say “Thank you,”
give them a little sign on the wall
and move on. We constantly are
engaging our marketing partners
with the facility.

This is what our social numbers
look like; here’s what our Web
site numbers look like; how many
fans we had; how many racers we
had; everything that happened.

KH: Yeah, one of the things I
want to add to that is after every
event we do a report, and that
report goes out to every one of
our sponsors, showing them what
we did, how many people we had,
what happened during the event.

And, oh by the way, check out all
the links and news stories. They
can click on a link and go read
Drag Illustrated or Competition
Plus or NHRA. There’s so many
people that talk about us. Look at
YouTube and all the videos that go

I l l u s t r a t e d | dragillustrated.com

What kinds of things are you
doing to engage fans?
TM: We added a mud track last
year and we’ve had some very
huge, successful events with that.
We’ve had some other events at
the track that have nothing to
do with drag racing. We have
concerts going on; we have food
specials; we have beer specials;
we have blow ups for the kids.
Then they come out and see that
there’s a drag strip here and say,
‘Hey maybe we should come out
and see what that’s about.’ We do
a lot with our Junior Dragster
and a lot with our community. We
give an open standing invitation to any cancer patient at the
Cancer Center of America or from
an organization called Cancer
Sucks. So anytime they need to
come in, they wanna’ just get
away and see about drag racing,
they’re welcome. We bring Boy

PHOTO: IAN TOCHER

BUSY MAN
In addition to his work
at Tulsa Raceway Park,
Keith Haney owns six
auto dealerships in the
surrounding area and is
a dedicated nitrous racer
currently competing in the
PDRA Pro Nitrous class.

How do you feel the major organizations are doing in this area?

You have to train, or educate,
your spectator. You have to get
them to where they’re following
you and they want to be engaged
with the race track. If you’re just
throwing something out there
and hoping it sticks to the wall,
it’s not going to work very well.

Issue 91
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Scouts in; it’s the whole package.

track and promoter success
has changed from years past?
Is it a tougher business now?

You’ve got to take it from top to
bottom. Just because you bring
in a Nitro Funny Car, or fuel car,
if you don’t have the facility for
them to get down, the spectators aren’t gonna’ come. So it
has to be the whole package.

KH: No, I think it’s easier today
to make an event more successful. The problem is, like Todd
said, they don’t want to put the
time in to do it. You have to want
to make your event something
special. Too many times you go
somewhere and they want to take
care of the racers—and there’s no
problem with that, we all want
to take care of the racers—but
without the fans in the stands,
the racers don’t want to come
either. So why would they believe
in your event if they’re going to
come there and race and nobody’s
going to be there? With booked-in
events race tracks just automatically think, ‘Well let’s just not do
anything. That way we don’t have
any risks.’ Well, with Todd and I,
we take risks on just about every
event instead of just sitting there,
hoping that it turns out okay.

We give away money; we give
away tickets; it is so much about
the marketing. And then, like
Todd said, once you get ‘em
there, you gotta’ make ‘em happy.
If you don’t make ‘em happy,
they’re not coming back. So if
you have an oil down and they’re
just sitting in the stands burning up with nothing else to do,
it’s no fun. They could be doing
something else with their time.
TM: You know, we have somebody in our bathrooms full time,
because if a wife goes to the
bathroom and the bathrooms
aren’t clean, they aren’t going
to come back. If a kid can’t get
to the restroom in time because
the line’s too long because your
facilities aren’t prepared for a
race or an event that large, people
aren’t going to come back. If it
takes too long to get food, they’re
not going to come back. We live
in an instant society. We can eat
any time we want to, and that’s
how we’re programmed now.
So if somebody comes to your
facility and they can’t get what
they want when they want it,
they’re not going to come back.
We have to make sure that if we
bring in 40,000 people to an
event, those 40,000 people can
get everything they want when
they want it. If you can do that,
you can make money. If you
only buy 2,000 hamburgers and
there’s 40,000 people, then you
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PUBLIC SPEAKER
Todd Martin enjoys firsthand interaction with the
crowds at Tulsa Raceway
Park, often taking
over the microphone
to pump up various
competitors, announce
special promotions or
orchestrate trackside
giveaways.

“You have to give people what they’re
paying for, not just the spectators,
but people that are giving advertising
dollars and becoming media partners
with you. If somebody gives us a
thousand dollars we try to give them
two-thousand dollars of benefit.”
just lost a whole lotta’ money
because there’s 38,000 people that
wanted a hamburger and didn’t
get one. And tracks miss that.
Keith and I are very, very proactive. We don’t like anything
behind us. We both have the
thought that we don’t let a piece
of paper come across our desks

I l l u s t r a t e d | dragillustrated.com

but one time and we act on it.
And so many race tracks are
reactive, not proactive. Being
that Keith and I have business
interests outside of the race track
that are successful, we’re able to
take what we’ve put in place there
and make the track successful.
Do you think the recipe for

TM: I’m going to tell you something else; Keith and I have an
unfair advantage over just about
every race track in the country.
And that unfair advantage is that
we’re racers, we’re fans, we love
the sport, and we own a drag
strip. I’ve said this time and time
again to these other track owners;
they might visit one or two other
tracks in the country every couple
years, where Keith and I will
probably be at 10 to 15 different
tracks, in between us racing and
our sons racing, throughout the
country in one season. And we
look and see what they’re doing
right, what they’re doing wrong,
what they’re charging, how
they get people out, how they
get ‘em in, what kind of shows
they’re putting on, and so forth.
So we go out and collect that data
and bring it back and try to make
it to fit with us and do better.
Where they’re just used to opening up the gate and saying, ‘Okay
we’re going to have this bracket
race, or this outlaw race and we’ve
had the same event for the last five
years, and okay we make a couple,
two, three-thousand dollars.’
They’re all happy and move on. So
I really say the unfair advantage
is Keith and I being enthusiasts,
and racers, and owning a track. I

PHOTO: IAN TOCHER

KH: One of the biggest things is
even through an event, let’s say
you get everybody in the door,
and then there’s a blow out or
there’s a car that flips or something special happens. That video
or whatever is automatically put
onto our Web site and Facebook.
I mean, throughout the whole
event there’s somebody working
that the whole time. And we
challenge our fans to interact with
our page and post their pictures.
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FAMILY FUN TIME
Packed grandstands are
great, but Martin and Haney
recognize the need to not
only put on a good race but
keep fans—and the kids they
bring with them—entertained,
even through inevitable down
time on the track.

surface is known throughout
the country as being one of the
best. That’s what the racers are
coming for. They’re coming to go
down that drag strip that can hold
anything they throw at it, and
they know we have a Safety Safari
that’s every bit as good as NHRA’s.
We’ve proven that time and time
again. They want to be treated
with respect. They want to know
they’re going to have a good facility every time they show up to race.
It’s clear you both take personal pride in the success of
your events. What makes Tulsa
Raceway Park such a personal investment for you?
KH: I think if you decided to do
something you follow it through
no matter the ups or downs. I
want to make a mark in history
for drag racing where they say,
‘Keith Haney and Todd Martin
were great racers, promoters
and people.’ I hope that we can
help the sport grow and I think
for me that is my biggest goal.

mean, we get to see all sides of it.

TM: We’ll do stuff by the seat of
our pants. We brought in some
of this X275 and Radial vs. The
World and set records there.
We’re in the middle of a race and
all the sudden I decide I want
the fastest guy in a door car in
the world, Frankie Taylor, to
run a Top Fuel car. We get that
done right there in the middle
of a race. We’re always thinking
and moving. I mean, we give
helicopter rides at our races. We
have electric bulls at our races.
This isn’t the stuff you see at the
normal drag race. We’ve got a little
bit of everything for everybody.
Do you feel competitors support your efforts in providing
things beyond the race track?
KH: I can tell you that our racers
can’t wait to send their kids over
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to those types of attractions,
because, again even with them,
we make it a family type of event.
They also have that down time
where their kids are saying,
‘Mom, Dad, can I go do this?
We have to go check that out.’
We have a big slide or jumping
stuff over here and they are gone
for three hours. So I think they
like it because it brings a different atmosphere. And when
they’re out of the race, they join
in. They have a beer or a soda.
They sit in their lawn chair and
listen to the band play. Or they
sit and watch their kids go down
the slide or send them up in the
helicopter so they can watch the
fuel cars go down the race track.

I l l u s t r a t e d | dragillustrated.com

Yeah, I really think they love it.
TM: Yeah, I’ve never had one
racer come and say, ‘Why do you
have all this stuff going on? This
is a drag race.’ I’ve never had a
question like that. They’re all
for it. Because the racer wants
to race the best competition and
they want to race in front of fans,
and that’s what we accomplish
when they come to our race
track. Our car counts are the
biggest in the country. It doesn’t
matter if it’s a drag radial race
or a 10.5 race or an Outlaw Pro
Mod race; we have some of the
biggest car counts in the country.
Our facility is very nice. Our track

Todd and I want to thank our
marketing partners, our racers,
our fans, because we started it,
but they’ve interacted with it and
made it awesome. Two years of
the three years we’ve owned it
we’ve been [named] Track of the
Year, not just with the NHRA,
but online with the Competition
Plus voting deal they have. We
beat out the biggest tracks in
the country, supposedly the best
tracks in the country. Why?
Because what we work hard to
do is to make it a fun, family-safe
track for our racers and fans.
What does the future hold for
Tulsa Raceway Park?
TM: Well, we’re always looking
for something new. Keith has
been looking at some tractor
pulls and possibly a Monster
Truck event. We’re a year and a
half into mud racing and you’re
going to see more of that. We’ve
kinda’ kicked around the idea of
opening up a motocross track, but
we don’t know about that. We’re
not sure how much more Keith
and I want to put on our plates.
We know it’s going to be hard to
stay on the top, but we’re happy
I DI
with where we’re at right now.
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KH: Another advantage we have
over other race tracks is with
me being a partner and having
six dealerships in the local area,
I’ve learned a lot from them for
my marketing at the track. Not
only that, but where it may cost
someone a hundred dollars for a
TV spot, it may cost me 30 bucks.
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Racing into the future with

Tulsa Raceway Park is a
highly effective marketing
tool and a great addition to
your marketing plan. Call
us today and your business
will be headed for
“Marketing in the Winner’s
Circle” at Tulsa Raceway
Park! Our spectator
numbers are climbing...what
better time for our company
to get in on the action and
target over half a million
race fans every year!
We can customize any
sponsorship package to fit
your specific needs and
budget.

FOR MORE INFORMATION:
Keith Haney, Owner/Operator/Sales
918-260-6565
Todd Martin, Owner/Operator
405-833-2065
Big Don, Marketing/Sales
903-340-4111
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